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VP of Global Communications
Location: UK (Hybrid — typically 1–2 days on site)
Travel: UK, USA, Saudi Arabia, Romania + growth markets
Reports to: Chief People Officer
Lead the Global Narrative That Shapes the Future of Adversary Air & Defence Readiness
Draken is on a mission: to help war fighters win.

As we expand globally and unify our presence under one powerful brand, we’re searching for a bold, modern communications leader.  Someone who can architect a global narrative and bring it to life across regions, markets and audiences.
This is a high‑impact, high‑trust role with direct access to the CEO and executive team.  If you want to build something that matters, this might be for you.
The Opportunity
We’re evolving from country‑based communications to one global brand with a coherent, capability‑led story.  The VP of Global Communications will:
· Own and protect Draken’s global enterprise narrative.
· Lead our brand refresh, shaping the next generation of our identity, visual language and tone of voice.
· Unite internal and external communications into a single, strategic, energised voice.
· Translate complex technology and capability stories into compelling narratives for customers, partners, governments, and employees.
· Build a global communications engine that reflects high accountability, high trust, and high ambition.
You’ll be the connective tissue between brand, communications and people - ensuring every audience hears the same powerful story about who we are, what we stand for, and how we help war fighters win.
What You’ll Lead
Enterprise Narrative & Brand
· Define and continuously refine the global enterprise narrative.
· Lead the brand refresh and modernise Draken’s visual identity and tone.
· Ensure brand consistency across all existing and new markets.
Internal Communications
· Own executive and CEO communication rhythms.
· Turn strategy into clarity that engages, aligns and mobilises our workforce.
· Lead communications for major change and transformation initiatives.
External Communications
· Shape Draken’s global reputation through capability‑led storytelling.
· Elevate executive visibility and thought leadership.
· Oversee media relations, issues management and public positioning (experience helpful but not mandatory).
Digital, Content & Channels
· Oversee global digital presence, including website, content strategy, and narrative‑led assets.
· Use brand, technology and purpose to elevate market perception.
Global Integration & Governance
· Build narrative discipline across bids, marketing, events and internal comms.
· Partner with leaders in growth markets to ensure a unified global voice.
· Embed the brand architecture into every part of the organisation.
What You Bring
Non‑Negotiables
· Experience leading internal and external communications in a globally scaling company.
· Proven leadership of a brand refresh or rebrand.
· Strong technology storytelling and capability‑led narrative development.
· Experience supporting and shaping CEO and executive communications.

Nice to Have
· Defence, aerospace, aviation or B2G sector exposure.
· Crisis & issues communication experience.
· Media relations leadership.
If you bring the strategic maturity, creative instinct and global mindset to take Draken’s brand to the next level, we’ll give you the autonomy, proximity to leadership, and platform to make a real impact.
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